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The Contest
Best Interpretation of the Theme:

“SHAPE OF DREAMS”

B&B Italia Store

Milano design-in-the-city came to an end with the
proclamation of the winners of the contest dedicated to
the showrooms.

The winner of the contest is B&B Italia Store; special
mentions were awarded to Cerruti Baleri and Skitsch.

) ) e Milano design-in-the-city in:
Special mention for communication of the event went to S lLa Repubblica
Crovato with Catalano, Dornbracht, Kaldewei @ 22 October 2009
and Megius.




POST EVENT

Click here to
view the winners
and the contest
shortlist
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“In this October 2009, Milan The contest jury was chaired by ' :

proposed new shopping Alain Lardet - President Designer’s Day,Paris,

Wl.ndO.WS dgdic_a_ted to design; and composed by
beautiful, significant and Vanni Pasca - Design Critic and Historian,

courageous. Everyone felt Mario Abis - President Makno,

the importance of thinking Mario Mastropietro - President Associazione Italiana Exhibition
. . ) ’ Designers and

discussing and creating. I Valerio Castelli - DesignPartners

believe it was an impartant

event”.

Roberto Gasparotto
Venini S.p.A.

who have evaluated the best interpretations of the event’s theme
according to the criteria of concept creativity, attainability
quality, coherence to the theme and involvement of the public.

Luceplan Showroom



http://dl.dropbox.com/u/1396172/Milano%20design-in-the-city%20CONTEST.mov

VISION FOR
THE FUTURE

Milano design-in-the-city has been the first urban design
event dedicated to consumers that reconfirms Milan as
international leader in the sector and the only worldwide
city that hosts two international complementary design
events: the historical April design week dedicated to

professionals and the October event for the end consumers.

The participation of 64 of the most important design
showrooms and shops has been a good omen; at the end of
the event, the analysis of the results and the participant’s
suggestions represented the best boost to define and
develop an upgrading project for the second edition.

Thanks to Milanao design-in-the-city, awareness of the
strategic importance of the evolution of the relationship
between design and consumer has strongly improved,
above all in communication and services; moreover,

the value of the initiative as a laboratory to study the final
client’s aptitudes, has appeared through the idea contest
and the survey performed by Makno.

The players involved in the project, can still do more to
build up a system integrated with the values and the
resources of the Milanese territory in order to improve the
welcoming services and the entertainment of the visitors
and make Milan an even more aspired international
destination.
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.- www.milano-designinthecity.com
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DesignPartners would like to thank for their collaboration:

De Castelli

Boscolo Hotel Exedra
Lis Carpenter

Oliver Davis
Rattiflora

Reflex

Seves

Studio Marco Piva

Stone Italiana
Straf Hotel&Bar

© DesignPartners 2009. Photography by Davide Sala.
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Next edition 21-24 October 2010




